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Cumbrian Slang Postcards.
Doing my Nut in (ISTD).

| created a set of post cards aimed at students who move to Cumbria from other areas. |
wanted the designs to have a comical element to them but also be genuinely quite helpful.
| decided | would actually put text over the to of a postcard-like photograph of Cumbria
for the student to send home to their family, or friends with some translations of Cumbrian
words. The Postcards split into two pieces one containing a short story the other to be

sent as a separate postcard.
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Cumbrian Slang Postcards.
Doing my Nut in (ISTD).
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RECLUSE

Cumbrian Slang Postcards.
Doing my Nut in (ISTD). Postcard Box.
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Cumbrian SlangPostca 8
Doing my Nut in ({810, 3




Cn Z);;Igcce)le Yoursellf.
Collections (ISTD).

This brief is a 2008 ISTD brief, the challenge was to create a catalogue for a collection
of object and display the relevant information. | decided to create a catalogue for my

collection of old video games consoles. While | included a substantial amount of information
(on age, games, manufacturer etc) and some self generated body copy, | kept the focus on
the photographs. The book is quite large because | wanted the really emphasize the close

up pictures. The cover also forms a cartridge from a NES.
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Console Yourself.
Collections (ISTD).
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You Don’t Need This DVD.
Lights, Camera Action (ISTD).

| chose to use scenes from Fight Club and Deliverance to create a DVD box set containing
two booklets. Both films have the theme of escaping civilization. The two scenes | chose
both have a character that is subjected to pain against their will by another character.
Deliverance booklet | made a guide to the American outback using a map style key to
describe what is going on in the scene. For the Fight Club scene | used a textbook style

referencing system..

DVD box outside (flat).

CONSUMER
DELIVERANCE FIGHT CLUB WAR“ I “ G




Chris Prentice

[ Fﬂ;#lfn?“ . : _
§ Aorican buthack o K AT ‘ON.,

PR AE d
prpalef

i MACHINES ARE

GOING TO FAIL. TH
SYSTEMAS GOING
TO FAIL.

J gErTING BACK
£ 10 NATURE
T A Buide to E
5 american m‘:;'? ;ﬂ_y the

AL N
di
ey

PHILOSOPHY FOR
THE MOTERH MAMN

N The Teachings sl
& mir Darden

§
¥

You Don’t Need This DVD.
DVD box with booklets inside at three stages of opening/closing. Lights, Camera Action (ISTD).
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Arche-Type.
City Types (ISTD).

This brief is a 2005 ISTD brief, it was an editorial brief that required me to create a
magazine cover, contents page, opening spread and three spreads of body copy for a
typographic magazine which | would also have to create a name and identity for. The
brief asked me to observe typography around town and interpret it within the magazine.
| decided to focus on the different ways people get there names out in public and the
advantages and disadvantages of each method.
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Arche-Type.
City Types (ISTD).

e Beatid
e D

Seoll
Medfard Brown

. Jameson
i ( mfn.}‘:lf ; Carr
e P '-»-_ ‘orster Y a1 orvmoas
= diltle D; Musger
Graham LLON

I .owe

Huyme Prince
Scoltt

e g i o e o vy e o e e ey o B Rt i g et e gt B b
b ey et e el e g e e g s e e e i

Chris Prentice



Book cover design for a book about a young man
who has a distressing experience when he begins to

lose his hair.

HERMAN

Lars Socbye Christensen
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‘Herman’ by Lars Saabye Christensen. &2 ||l|'l|||
Book Cover.
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Day to Day Crime.
Statistics Spread.

This brief asked us to display stats in an editorial design. | chose to take a photographic

approach to displaying stats about crime.The images themselves and the headlines are

t
\

meant to have impact but when you actually read the full headline the stats are often not as

bad as people expect. The images are a combination of Photoshop and photography.
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Public Toilet.
Font Fun.

This brief is a college brief from '06.The first part of the brief required me to pick two
objects*, from which | was to develop a font which captured the essence of the objects.
The second part of the brief required me to present my font in an appropriate piece
of design. | created my font as a contemporary display font for design such as posters,
magazines and branding so the target audience was the people who design and create

these pieces.
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Catalogue/DVD case for font package.
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Religion & The Fall of Man.
Editorial Spread.

Atmospheric spreads with a religious theme
(using found imagery).
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Uiving Nature a Helping Hand
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Body-Perfect Architects.
Phobias and Fears.

For this brief we were asked to choose a fear or phobia and create a 3D display which
used that phobia to promote something or to help cure it. | chose a fear of imperfections.
| exploited this to promote cosmetic surgery to people who didn't need it. | created a
company called the BPA (Body-Perfect Architects), A futuristic and scientific cosmetic
surgery company. The visual approach | adopted was a mixture of architecture (with
blueprint style visuals) and science fiction style text to make it look futuristic.
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Photographs from the BPA 3D display where people can come to
compare themselves to the ‘perfect physical specimen’.

A

Witne=ss the face of
fomorrow

The Alpha

Body-Perfect Architects.
Phobias and Fears.



